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MTAR Member News 
Study:  90%  of Consumers used an agent in 2018 

In case you were worried tech and for-sale-by-owner real estate transactions replacing agents, new data 
should put your fears to rest: in the first half of 2018, 90 percent of buyers and sellers used an agent, 
according to the REAL Trends 2018 Consumer Study released on Monday, 

That’s the highest rate of consumers using an agent since the report’s inception in 2001 (when 81 percent 
of consumers used an agent) and a 5 percentage point increase from the last REAL Trends consumer 
study in 2014 (85 percent). 

More than 90 percent of Millennials (91 percent) and Gen-Xers (94 percent) used a real estate agent as 
part of a transaction, about 10 percentage points more than their older counterparts aged 55 and over 
(81 percent). 

The survey ran online between June 20 and July 12, 2018, and included 1,000 people age 18 or older 
who either bought a home or sold a home in the first six months of 2018. Demographic figures including 
age, gender, ethnicity, religion and household income were weighted to make the survey’s proportions 
reflect the general population. It was underwritten by the California Association of Realtors (CAR) and 
the CE Shop, in addition to REAL Trends. 

Consumers said the biggest reasons for using a real estate agent during a transaction were: 

 Help negotiating a buying/selling price (86 percent), 

 The need for a higher level of professionalism (80 percent), 

 Help managing the stressful process of buying or selling a home (80 percent), 

 Help narrowing down the list of potential homes (77 percent) 

 Access to a comparative market analysis (74 percent) 

 Need someone to educate them about the buying/selling process (72 percent) 
When it comes to finding the right agent to meet their needs, all consumers said referrals from people 
they trust (69 percent) was ‘important’ in their decision-making process. 

Next, buyers and sellers searched for agents who had listings similar to what they were looking for (64 
percent), scoured through websites with agent performance ratings (62 percent) or simply used an agent 
they already knew (57 percent). 

Although 92 percent of buyers and sellers used websites to find information about real estate agents, 
Millennials and Gen-Xers (66-67%) tended to surf the web for information more often than those aged 
45 and over (47%). 

Realtor.com, Zillow, Google, and Facebook were the most popular online sources for consumers, while 
local real estate websites lagged behind in fifth place. For the first year ever, Amazon and the neighbor-
hood social network, Nextdoor, also made the list. 

Moreover, more than 70 percent of 
consumers said they’re “extremely 
likely or very likely” to use one of 
these sites to find their next agent. 

“A great deal of the findings of the 
research point to the importance of 
relationships, both in the selection 
of a real estate agent for the task of 
selling or buying a home and the 
importance consumers place on the 
delivery of personal service rather 
than the reliance on technology so-
lutions,” said REAL Trends presi-
dent Steve Murray of the results. 

Provided by Inman News-2018 

https://www.realtrends.com/2018-consumer-study/
https://www.inman.com/2018/11/04/california-realtors-get-free-seller-digital-disclosure-tool/
https://www.inman.com/2018/09/24/only-9-percent-of-buyers-find-agents-online-the-same-as-10-years-ago/
https://www.inman.com/2018/09/24/only-9-percent-of-buyers-find-agents-online-the-same-as-10-years-ago/
https://www.inman.com/2018/11/01/realtor-com-unveils-facebook-ads-for-agents/
https://www.inman.com/2018/11/09/las-vegas-realtors-end-syndication-to-zillow-listhub/
https://www.inman.com/2018/07/18/4-ways-to-use-google-and-your-consumer-data-to-drum-up-business/
https://www.inman.com/2018/11/02/how-to-get-more-leads-in-2019-using-facebook-zillow-and-google/
https://www.inman.com/2018/09/20/amazon-unveils-new-echo-devices-alexa-microwave/
https://www.inman.com/2018/04/02/could-nextdoor-replace-facebook/
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fairs Cte. Meeting, MTAR 

 
Thursday, Nov. 15 

2019 MTAR Dues Invoic-
ing Begins Today!  Dues 
are now due and paya-

ble through Jan. 15, 
2019.  Check your email 

for the invoice notice 
and instructions for 
online payments! 

 
 

 
 

Monday, Nov. 19 

5:00-7:00—RPAC “6 
to $99” Finale for 
2018!  The Boulevard, 

across from MTSU.  
$25 investment for 

RPAC! 
 
Thursday, Nov 22-23 

MTAR will be closed for 
Thanksgiving holidays. 

Tuesday, Nov. 13 

10:00-2:30—
RealTracs in Manches-
ter!  Coffee Co. Adm. 

Bldg.  Register online 
at www.realtracs.net 

1:00-2:30—Member 
Services Committee 
meeting, MTAR 

 
Wednesday, Nov. 14 

9:00-10:30— MTAR 
Board of Directors 
mtg., MTAR 

2:00-3:00—Govt. Af-

Monday, Nov. 26 

9:00-4:00—TREC 
Core Class, 6 CE, $45, 
MTAR office 

 
Tuesday, Nov. 27 

9:00-4:00—MTAR 
hosts Regional Prof. 
Standards & Leader-

ship training, MTAR. 
 

Wednesday, Nov. 28 
9:00-12:00—NAR 
Ethics Class, 3 CE, 

$25, MTAR—FULL!!! 
1:00-4:00—NAR Eth-

ics Class, 3 CE, $25. 

 

Have you received YOUR 2018 Golden 

Rule(r) yet?  45 of your friends have!  

Send one; get one ~ share the GOOD 

news about professionalism & great ser-

vice!  Go to the MTAR website, click on 

the box on the front page, and send it in.  

We will get them out to the brokers or   

Affiliate leader for presentation. 



Training & Educational Choices for MTAR Members! 
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NOVEMBER CE CLASSES 
November 13—RealTracs training classes in Manchester, Coffee Co. Adm. 

Bldg, McArthur Street; register online at www.RealTracs.net 
November 26-30—CRAM WEEK!  TREC Core Class, RENE Designation 

class, two classes for NAR Ethics!  Sign up now! 

November 26—TREC Core Class, MTAR, 6 CE, $45 
November 27—Regional Professional Standards & Leadership training 

November 28—TWO NAR Ethics classes!!  $25, 3 CE, 9:00-Noon & 1:00-

4:00, both at MTAR, Morning class is FULL, sign-up for afternoon class.   

Enroll today:   
http://
mtar.theceshop.com/  
Promotion expires October 31, 
2018 

Sponsored by: 

http://mtar.theceshop.com/
http://mtar.theceshop.com/
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Results of November 6, 2018 

ELECTION 

US Senate 

R) Blackburn   1,225,352  54.74% 

D) Bredesen      982,638    43.89% 

District 4 US House  

R) DesJarlais  147,196    63.39% 

 I) Shupe             7,050       3.04%                                

D) Phillips         77,955      33.57% 

District  6 US House  

R) Rose           172,684        69.48% 

I) Ross                  3,420         1.38%  

I) Dunn                 2,130           .86%  

D) Barlow           70,298     28.29% 

TN House District 34 

R) Rudd       17,799     60.49% 

D) Vannoy   11,628     39.51% 

TN House District 37  

R) Baum    13,444   59.38% 

D) Osbourne  9,198    40.62% 

TN House District 39 

R) Rudder    13,665   69.44% 

D) Adams  6,013     30.56% 

TN House District 43 

R) Sherrell   13,000   71.60% 

D) Trotman   5,157    28.40% 

TN House District 47 

R) Bricken    13,602    66.18% 

D) Winton  6,952 33.82% 

TN House District 48 

R) Terry   13,856    60.91% 

D) Ferry     8,893   39.09% 

TN House District 49 

 R) Sparks     10,938  52.52% 

D) Mayor   9,888   47.48% 

TN House District 62 

R) Marsh     13,354    76.65% 

D) Davis       4,068    23.35% 
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REALTOR® Ring Day 
Friday, December 7 

MTAR members, Affiliate Business Partners, Friends and Family will be ringing the bells for 

the Salvation Army at seven area Kroger stores on  

2-Hour shifts available- 10am-8pm at local Kroger locations:  South Church St., Ca-

son Lane, Irongate (Memorial Blvd.), Georgetown Square (Northfield Blvd.), Veterans 

Pkwy., Lascassas Pike and Smyrna-Sam Ridley Blvd.  

       Call 615/893-2242 or email Candy@mtar.org to sign up! 

Last year more than 

50 REALTORS®,    

Affiliate Business 

Partners, friends & 

family rang the 

bells for the   

Salvation Army on  

REALTOR® Ring 

Day! 
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RSVP to Arabelle@mtar.org 
MTAR Christmas Party    Thursday, December 6, 2018 

The Grove at Williamson Place—Medical Ctr. Blvd. & Wilkinson Drive 

Major Prize Sponsors include:  

 Gateway Tires—Jay Cash Auction & Realty—Guaranty Trust—Ascend 

Federal Credit Union 



 

 

 

M i d d l e  T e n n e s s e e  
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MTAR MEMBER BULLETIN BOARD 

YOUR OFFER DATES:  November 1-15, 2018 
YOUR ACTION:  Download Social Media Market-
ing and/or Recruiting New Agents eBooks from 
Back At You Media, a REALTOR Benefits® Pro-
gram Partner. 
YOUR REWARD:  Waived activation fee on any 
Back At You Media social media plans, valued at $149. 
 
The enormous daily traffic on Facebook, Twitter, and LinkedIn has made social 
media marketing too big to ignore. Luckily, Back At You Media’s social media au-
tomation system makes it easy for you to advertise on social media! As an NAR 
member you enjoy a discount on this service through the REALTOR Benefits® 
Program.  
 
Back At You Media provides REALTORS® with a Social Media Center that's sim-
ple to use and customized to your marketing needs. Simply choose your level of 
automation and Back At You Media does the rest: promoting you and your listings 
on today’s most popular social networks including Facebook, LinkedIn, and more.  
 
There are three different plans to choose from, they are:  
• The NAR Starter Plan-For REALTORS® just getting started with social media 
marketing. 
• Advanced Subscription Plan-REALTORS® with more advanced social me-
dia marketing needs who want additional features. 
• The Enterprise Plan for Brokers-Brokers who want to help their agents suc-
ceed in social media marketing. 

311 Butler Drive 
Murfreesboro, TN  37127  

Phone: 615-893-2242 
Toll Free: 877-893-2242 

Fax: 615-893-2250 
Toll Free Fax:  877-893-2250 

11-Nov Barbara J. Nelson 

11-Nov Angie Tucker 

11-Nov Corey  Perkins 

12-Nov Lynn Tede 

12-Nov Mike Jones 

12-Nov Mario Zubia 

13-Nov Amanda Myers 

13-Nov James Seibert 

13-Nov David Bruce Hale, Jr. 

13-Nov Ann W. Allison 

13-Nov Kelsey McCall 

13-Nov Jesse Trask 

14-Nov Bianca Cerio Tinsley 

14-Nov Christy Lewis 

14-Nov Savannah Blackwelder 

14-Nov Vanessa Coe 

14-Nov Sharon Swafford 

14-Nov Travis A. Johnson 

15-Nov Keith Gunder 

15-Nov Melissa Taylor 

15-Nov John Fairbanks 

15-Nov John Marc Stephens 

15-Nov James Warren 

15-Nov Connie Gray 

16-Nov Archie Miller 

16-Nov Randy Yarbrough 

16-Nov Cynthia Cheizoo 

16-Nov Celia Swender 

16-Nov Lynda Welty 

16-Nov David Parker 

17-Nov Robert B. Todd 

17-Nov Lizbeth Lopez 


